Inventor took bull with bow
and arrow in just 40 minutes

By MARK HENCKEL
Billings Gazette

GARDINER — They say if
you build a better mousetrap,
the world will beat a path to
your door.

Don Laubach found the same
thing to be true if you build a
better elk call. And the elk hunt-
ing world will find your door
even if it's tucked away in Gar-
diner, Mont.

Laubach built the better elk
call, exploring a new concept in
luring in big bulls, spikes and
cows by imitating the sounds
that cows and calves make.

Just how effective is his new
Cow Talk call?

Effective enough that it took
him just five hours with a proto-
type in the 1985 archery season
to take his bull.

Of course, that was a poor
performance compared to this
season,

“There were four of us out on
opening morning and I got the
first bull that bugled to me with-
in a quarter-mile of where we
started hunting. It took about 35
to 40 minutes of hunting in total
to call two six-points within
shooting range,” Laubach said.

““By the sounds, there were 10
or 15 cows and five bulls, but
only two bulls we got to see. We
had everybody blowing cow
calis and we sounded like a
whole herd of elk. Then I squeal-
ed on a bull call and the six-
point came to within 40 yards
and gave me a broadside shot,

“It was a six-point between
six and eight years-old with a
43-inch inside spread.”

‘While he admits that no one
should expect any call to work
that well, in a way, it was a
goed thing Laubach’s bull came
so quickly this year. With the
way his call business has grown
in just five months of operation,
he couldn’t have spared much
more time for hunting.

Between orders for his $9.95
Cow Talk call, his $12.95 Larynx
Bull Call and an hour-long $24.95
instructional video he worked up
with Powell, Wyo., cinema-
tegrapher Gordon Eastman,
Laubach’s Gardiner home has
been a buzz of activity from
early morning until midnight
when the phone finaily stops

ringing.

‘“We’re shipping out 700 to 800
calls a day and I'm still two
weeks behind in my orders,’" he
said.

“I've got about 200 dealers in
just about every part of the U.S,
where there are elk.

‘“We've had over 200 phone

calls on the peak days. You'd

hang up the receiver and before
you got your hand off of it, it
was ringing again.

“One day I got nine-and-a-half
pounds of mail, We had to get it
in a garbage sack. All of it was
orders.

‘“‘And Ralph Staton, he started
the project with me, has been
working hard every day. Now
his wife Carol Jean's working.
His daughter is working. My
wife Dee is working. All my kids
are working.

“I wanted to build an elk call
that would be marketable and
would accomplish my goals. If T
had any idea it was going to go
like this, I probably wouldn't
have done it. 1 would have got-
ten my shovel out, dug a real
big11 hole and buried that elk
call.”

Instead, his calls and the
video were instantly successful.

Laubach and Eastman formed
their corporation, E.L.K. Inc.,
got a mailing address of Box 85,
Gardiner, Mont. 59030 to accept
orders and got an office phone
number of 848-7655. They made
their debut at the Safari Club In-
ternational dinner last spring
and sold everything they
brought to Billings.

The calls and video sold well
during the summer, too, but
really took off when Cody, Wyo.,
outdoor writer Jim Zumbe did a
feature on them for the Septem-
ber issue of Outdoor Life maga-

zine.

Since then, Laubach’s life and
home have undergone drastic
changes,

Much of his house has become
a production and packaging
plant for calls. His days start
early, end late and are filled
with trying to catch up with
back orders.

His enviable problem is that
the calls, especially the cow
call, are radically new and work
well.

And he admits he's not exact-
ly sure why the cow call is so ef-
fective, The “he-ow" mewing
sound of the plastic, tape and
rubber band creation is just
fomeuﬂng that the elk respond
0.

It sounds like a cow elk, some-
how reassures other elk and can
even stop a running bull in its
tracks.

“The biggest thing is that it
doesn't scare them, It's a way of
communicating with them. They
are inguisitive enough that when
you make this sound, they think
it'sdano'l.her elk in there,”” he
said.

Cow call draws Ik i

“

Archery hunter/inventor Don Laubach.

“It's a sound they react to.
It’s almost like a ‘come over
here. I'm here.’ I've seen cows
come in at a dead run.

“One guy in Oregon called in
a calf elk that still had spots on
it to within eight feet of him.

And after it smelled him and
ran off, he called it again and it
came within 20 feet of him,

“And it thoroughly confuses
buil elk. He just can’t believe
that there's not an elk there.
They think that there’s a cow
there."

The surprising thing about it
is that the call seems to work in
all seasons, unlike the bugling
bull calls that work only during
the rut.

“Billy Hoppe, an outfitter up
here, called in two dozen bulls
after the bugling season with the
cow call," Laubach said. "It
works real well, especially for
rifle hunting.

“If you jump some elk in the
timber, when you biow that call,
they'll stop. Usually during the
rifle season, the guys don't give
them a chance to come in, If
you stop at elk at 100 or 200
yards, you're not going to give
them a chance to come in, If
they get a standing shot, that's
all they need.”

During the rutiing time of the
archery season, Laubach uses
his cow call in combination with
a bull eall.

“If I've got him answering
and he's doing a lot of talking,
T'll use the bull call more. But if
he's bugling spasmodically, T'll
use the cow call more. And if he
isn't answering my bull call, I'll
use the cow call. The cow call
works all the time,"” he said.

“I call a lot. I try to be as ag-
gressive as possible. Using a
cow call, that doesn’t seem to
disturb them."”

ike crazy

The future of the Cow Talk
call seems bright in other ways,
too.

Laubach’s early feedback in-
dicates hunters experimenting
with it have called in such di-
verse species as deer, antelope
and black bear with it, too.

All that, however, has been a
bonus. The real success has
been with elk,

“You can do all the advertis-
ing you want, but the proof of
the pudding is when the layman
or the hunter who goes out calis
in an elk and gets it,"”” Laubach
said

“I don't care what they tell
you, If they can't take the call
out and get an elk with it, it
doesn’t do you any good. I've
had guys call me on the tele-
phone and say it’s the best thing
that’s ever happened to elk
hunting. With it, a layman can
go out and call like the big
boys."
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SHOOTING
MATCHES

FIRING LINE OR FIELD

Squeeze off the most accurate reloads
you've ever fired. Hercules delivers opti-
mum performance with the latest caliber-
matched Reloder® smokeless powders.

Hercules Reloder 15 for the .22-.250.
Great for silhouette shooting.

Hercules Reloder 19 for the .270
Winchester and 7mm Remington Mag-
num. Especially for lighter weight bullets.

Hercules Reloder 22 for big stop-
pers like the .300 Winchester Mag-
num, Weatherby Magnums and 7mmi
Remington Magnum with heavy bullets.

Sight in with these three special
caliber-matched powders first chance you
get. They're the new shooting buddies
of Reloder 7 for cast bullets and

small cases and the clean-
burning Reloder 12 that pro-
duces accurate 5.56 and
7.62 target loads.

See your dealer for a free
Hercules Reloaders' Guide.
Or write:

Hercules Incorporated,

§
\

Product Information,
Hercules Plaza,
Wilmington, DE

19894.

HERCULES

VENISON SAUSAGE

making supply catalog. 56 pages features sausage stuffers, meat
grinders, smokers, casings, cures, seasonings, smoke house con-
trols, videos and kits. Includes information about “Great Sausage
Recipes and Meat Curing,"a 500-page illustrated book of over 150
recipes. Phone: 716-876-5521; Fax: 716-875-0302 or write:

SAUSAGE MAKER INC. 26-33 Military, Bflo. NY 14207 '

Deer Hunter Special
Deer Scale

| ) 300Ib. Capacity $89.%5
By 1 Ib. Graduation Reg
MC  VISA a5
GSX/GA SCALE $139=2
%\ 3475 Old Petersburg Road
L) Augusta, GA 7

PH (404) 855-1111

When writing advertisers. ..
Mention you saw their message in

THE AMERICAN HUNTER

SHARE YOUR INTEREST IN

THE SHOOTING SPORTS

NR junior shooting programs

provide voung people the
opportunity to learn basic marksman-
ship and develop safe shooting habits
Many programs have been designed
for shooters of all skill levels and In-
terests, enabling junior members to
excel in their sport. Share your interest
in the shooting sparts by signing up
junior members. For more information
on NRA junior programs and member-
ship, contact:

Youth Development Programs
NATIONAL RIFLE ASSOCIATION
1600 Rhode Island Ave., N.W.
Washington, D.C. 200386,

Decoy Masterpieces

*CALENDAR:1992:

The Shelburne Museum has released
yet another edition of its handsome

| Wildfow! Decoy Masterpieces wall cal-

" endar. The

1992 calendar features 12
full-page color photos of antique decoys
from the Vermont museum, which is
recognized as having perhaps the finest
decoy display in the world. Each photo
is complemented by additional art. An
ideal gift for the waterfowler on your
list. To order, write: Decoy Calendar,

| Shelburne Museum, Box 10, Dept. AH,

'produccr Gary W.

Shelburne, VT 05482; 802-985-3346.

Whitetail Video
Wildlife film

Griffen spent over
three years filming
**A Year In White-
tail Country,” and it
was worth the wait.
Stunning footage
and an interesting
soundtrack compli-
ment this award-
winning film of deer
habits and behavior
through the seasons.
Educational and entertaining, it’s per-
fect for family viewing. Order from:
Griffen Productions, 51 Pells Rd., Dept.
AH. Rhinebeck, NY 12572.

Mule Deer Stopper

The Deer Stopper is a bite-and-blow
call designed after E.L.K. Inc.’s original
Cow Talk elk call. An adjustable latex
band allows you to produce the low
buck ‘“hum’ on one end of the call and
the more common doe “*hum™ at the

- other end. A perfect beginners’ call, the

Deer Stopper realistically creates the
short ““Waa' that will hold deer in
place. Works well with whitetails too.
For more information, write: E.L.K.
Inc.. Box 85, Dept. AH, Gardiner, MT
59030; 800-272-4ELK.
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recognized as having perhaps the finest
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| Shelburne Museum, Box 10, Dept. AH,
| Shelburne. VT 05482; 802-985-3346.

Whitetail Video

Wildlife  film
producer Gary W,
Griffen spent over
three years filming
“A Year In White-
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fect for family viewing. Order from:
Griffen Productions, 51 Pells Rd., Dept.
AH. Rhinebeck, NY 12572,
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